
The confluence of entrepreneurship, gender, sus-
tainability and especially the social dimension is 
intricate and underestimated. This book analyses 
social entrepreneurship through a gender lens by 
portraying German female social entrepreneurs 
and their political, social and economic contexts. 
Within a descriptive qualitative research design, a 
secondary analysis of different dimensions of the 
social entrepreneurship system and twenty-five 
in-depth interviews with social entrepreneurs 
and experts were conducted. The author shows 
that this sector entails potential to re-do gender 
and reframe the economy, challenging norms 
and borders towards systemic change.
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